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Board of Gounty Commissioners
Agenda Request

Requested Meeting Date: June 24, 2025

Title of ltem: Award Business Development & Recreation Grants

5A
Agenda ltem #

-ElT 

1857-

REGULAR AGENDA

CONSENT AGENDA

Action Requested:

f, npprove/Deny Motion

Direction Requested

Discussion ltem

lnformation Only
Adopt Resolution (attach draft)

Hold Public Hearing *provide copy of hearing notice that was pubtished

Submitted by:
Mark Jeffers

Department:
Economic Development

Presenter (Name and Title):
Mark Jeffers, Economic Development Coordinator

Estimated Time Needed:
5 min.

Summary of lssue:

The Aitkin County Economic Development Committee has received and reviewed grant funding requests for the
Business Development & Recreation Grant Program. Grant applications and grant award summary are included

The Committee was unanimous on the recommendation, with Commissioner Sample abstaining on the Forgotten
Heroes Ranges & Retreat application. The Committee recommends and requests approval to award the following
grants at this time:

Downtown Aitkin Retail Committee
Sampaguita
CAPS
Forgotten Heroes Ranges & Retreat

$2,000
$2,000
$1,530
$2,000

The purpose of this grant fund is to leverage county funds, private funds, and volunteer efforts to enhance small
business development activities in Aitkin County, with a focus on increasing sustained tourism and recreationalevents.
Organizations may apply individually or submit a joint application. To demonstrate their commitment to the grant
request, organizations must provide a 1 :1 match of funds in good faith. The Aitkin County Board of Commissioners has
approved this funding to be used directly for the benefit of the Aitkin County community through the Aitkin County
Business Development & Recreation Grant.

Alternatives, O ptio ns, Effects o n Others/Com m ents :

Recommended Action/Motion :

Economic Development requests approval of a motion to award the recommended grants

Financial lmpact:
ls there a cosf assoclafed with this request? Yes No
What is the totalcost, with tax and
/s fhrs budgeted? f ves

?$
No Please Explain:

Legally binding agreements must have County Attorney approval prior to submission.



Business Development and Recreation Grant

$ 1,02s $I Growth Innovations multi-tenant signage Tami Jacobs liiaa!: a!eina!i!!.arrg Aitkin 2r8.927.2172

Clear Lake Gardens Aitkin Farm Trail Kelley Rajala ;lir:riiisgtrii!!r:r!t'il.c..r Aitkin 707.331.6850 $ 2,000 $ 2,0002

3 Long Lake Foundation Nature Rocks
Bob Marcum, Dave
McMillan

r{rrr r +lL!i!!i'li !!qrt,9 i! Aitkin 218.768.4653 $ 2,000 $ 2,000

Riverwood/Clear Lake
Gardens

Kelley Rajala : "Ti:i.I.riir",:,.ril _.'al Aitkin 707.331.6850 s00$ s00$4 Food as Medicine Festival

2t8.394.2202 $ 2,000 $ 2,0005
Aitkin Area Chamber of
Commerce

Riverboat Heritage Days Stephanie Mollet Aitkin

Aitkin Area Chamber of
Commerce

Paddle Your Glass Off Stephanie Mollet !!loaiitar?!tu,!..e!il Aitkin 278.394.2202 $ 2,000 $ 2,0006

, !5!.-::8 iti! !!Lil!|.!ri! McGregor 218.426.3344 $ 2,000 $7 Unlon Woodland Cemetery cemetery beautification Ramona Hooper

8 Shamrock Township Shamrock Shindig Candace Kral !! irryisltir,iii ' -'!i.n! .!tir'p.r.! McGregor 218.426.3736 $ r,225 $

2nd Annual ATV Ride Dawn Quade arai:dal4 rfaas!!.!4 Pallsade 320.232.5776 $ 490 $ 4909 Pallsade Events Committee

Aitkin 672.735.4222 $ 2,000 $10 Green Owl Yarn & Gifts Community Craft Fairs Skye Fiedler gji!lqr,'.|q?!!qir gqqirLqqr

11 Jaques Art Center Aft for fun- fun for all Pam Andell rd!qE!!ii! !.eo Aitkin 218.927.2363 $ 1.961 $ 1,961

Arlene Seiander iqia!:l!ii!i4[!tf !1.q::!]!r!t9 4c!le L,!i4 Aitkin 218.820.2813 $ 2,000 $72 Petals of Peace Awning Project

812$ 812$13 Tamarack Activities Club
Tamarack Pollinator

Garden
Debra Drexler allr q:ii':i!!.r1.::!l Tamarack 612.743.4329

Hill City Events Committee Hill city 4th of July Sue Kaslow ,1r.3\3io.rit..i cri, Hill City 278.244.3422 $ 2,000 $ 2,00014

?r.46iE4iqcd.a!! Aitkln 2183306057 $ 2,000 $ 2,00015
Downtown Aitkin Retall
Committee

downtown Aitkin
Beautification proiect Amanda Lowe

$ 2,00016 Sampaguita
Sampaguita Community
Enoaoement

Richard Lupu irjgp!:*gili{,qpr Aitkin 763.370.5452 $ 2,000

STAY: Walk, Run & Rally Stacey Durgin Smith :l?GY, 1!{q!,ial!bcl!!!-Qnt.!Q:/ Aitkin 278.927.7224 $ 1,s30 $ 1,s30l7 Committee for the Awareness
& Prevention of Suicide

McGregor 21A.290.2558 $ 2.000 $ 2,00018
Forgotten Heroes Ranges &
Retreat

Kids Day and Dlsabled Day

on the Ranqe
Brenda Evacevich sqe.5! blti:!rq.!;l

19 Aitkin Eats clear Lake Gardens Kelley Rajala .]eariari.irCcis&m3 I .;n Aitkin 707-331-6850 $ 1,3s0 $

20

27

23

24

26

EmailFacility Name# City Phone $requested $AwardedProject Name Contact Name

$ 27,293
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Application for Aitkin County Business Development & Recreation Grant Program
January L,2025 - December 3L,2025

1. Grant requests should be submitted by EMAIL to
ma rk.ieffers@co.aitkin. mn.us, su bject line: BD&R2025 or
by mailto:

Mark Jeffers
Aitkin County Government Center
3O7 2nd Street NW, Room 316
Aitkin, MN 55431

2. Funding recommendations will be considered at the regularly scheduled monthly meeting of the Aitkin County

Economic Development Committee. Application deadline is May 31,2025.
3. Committee recommendations will be submitted to the Aitkin County Board of Commissioners for final approval.
4. Thepurposeofthisgrantfundistoleveragecountyfunds,privatefunds,andvolunteereffortstoenhancesmall

business development activities in Aitkin County, with a focus on increasing sustained tourism and recreational

events. Organizations may apply individually or submit a joint application. To demonstrate their commitment to the
grant request, organizations must provide a 1:1 match of funds in good faith. The Aitkin County Board of
Commissioners has approved this funding to be used directly for the benefit of the Aitkin County community
through the Aitkin County Business Development & Recreation Grant.

APPLICANT INFORMATION

PROGRAM INFORMATION

Project/Event Name: Downtown Aitkin Beautification Project

Date(s) of Project/Event: Spring / Summer 2025

Location of Project/Event: Downtown Aitkin

Organization/Community Name: Downtown Aitkin Retail Committee

Person in Charge of Project: Amanda Lowe

OrganizationMailingAddress(StreetNameorP.O.BoxorRouteandBox#andCityandZipCode): 223 MN Ave N, Aitkin, MN 56431

Contact Person's Phone f: 2183306057

contact Person's Email: amac2869@icloud.com

Description/focus/purpose of your organization: See Attached



The Downtown Aitkin Retail. Committee is dedicated to promoting tourism and driving

traffic to our vibrant downtown area. Through strategic campaigns-inctuding bittboards,

print materiats, and radio advertising-we showcase atl that the Aitkin area has to offer.

We atso organize exciting community events Like Ladies Night Out, designed to bring energy

and visibil,ity to Local businesses and hightight the unique charm of our downtown. ALt retaiL

business owners are encouraged to attend our monthty meetings and be part of the

conversation and ptanning.

Our sole source of funding comes from the Gobbter Cards, which are sotd annuatty by the

high school. footbatl, team. We design and produce these cards and cottaborate with Local

businesses to create speciat promotions. This effort generates approximatety $4,000 each

year, which is reinvested into marketing efforts such as advertising and promotional

materials.

In addition to marketing, the committee is atso responsibte for enhancing the downtown

atmosphere by maintaining the ftags on the Light potes and the seasonal ftower pots that

add beauty and character to our streets.

We are excited to host a Farmer's Market and Live Music on The Terrace on the first and

third Thursday of each month. A portion of the funds we are requesting witl, go toward

compensating the musicians, as wettas covering advertising and promotionaI materiats for

the events.

Additional.l,y, the project wil,l, hetp support the purchase of ftowers for the downtown
ptanters, enhancing the beauty and charm of our community.

Lastty, we aim to purchase new ftags for the downtown tight potes. These ftags wil,t hel,p

reinforce our brand and wetcome both residents and visitors atike to the heart of Aitkin.



Due to the recent changes in the Farmer's Market location, downtown has experienced a

noticeabte dectine in foot traffic on Saturdays. By introducing a second market on

Thursdays, we aim to draw more visitors to the downtown area white atso providing Local,

farmers with additionaI opportunities to grow their businesses.

Hosting the market on The Terrace and offering free live music wil,t heLp attract a broader

audience and showcase atl that our downtown has to offer. Additional,l,y, the new fLags and

ftower pots witl. enhance the visuaI appeal of the area, creating a more wetcoming and

vibrant atmosphere for residents and visitors atike.

This project is designed to foster long-term vital,ity and sustainabitity for the Aitkin

community in severaI meaningfuI ways:

1. Economic Growth: By hosting an additiona[ Farmer's Market and live music events

downtown, we aim to boost foot traffic, which directty benefits [oca[ retaiters,

restaurants, and farmers. lncreased visibitity and customer engagement hetp

sustain smat[ businesses and support the locaI economy.

2. Support for Local Agriculture: Providing farmers with a second market opportunity

attows them to setl more of their goods and buitd a stronger customer base. This

contributes to the sustainabil.ity of locaI agricutture and encourages consumers to

shop locat.

3. Community Engagement & Quatity of Life: These events create a fun, famity-

friendl,y atmosphere that draws residents together and attracts visitors. A liveLy and

welcoming downtown buil,ds community pride and enhances the overatl qual.ity of

tife.

4. Beautification & Downtown ldentity: The investment in new fl,ags and ftower pots

not onty improves the visuaI appeat of downtown but atso strengthens Aitkin's

identity and branding through the "New Roads Lead to More Fun" campaign. A wett-

maintained and inviting downtown encourages repeat visits and continued growth.

5. Sustainabte Tourism: By creating ongoing, seasonaI attractions, this project

encourages sustainabte tourism. Visitors are more tikety to return and support

businesses year-round, hetping Aitkin thrive beyond singte events or peak seasons.

ln short, this initiative strengthens community ties, supports [ocaI businesses and farmers,

and enhances the tong-term economic and cuttural sustainabitity Aitkin.
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FUNDING:

Amount requested from Aitkin County S ZOOO.OO
(MinimumS1OO.O0,maximumrequestis2,000.00). TheEconomicDevelopmentCommitteemayrecommendtotheBoardof Commissionerstoincreaseor

decreasetheamountawardedattheirdiscretion. TheAitkinCountyBoardof Commissionersgrantsthefinal approval forfunding.

Amount of your organization's match 5 2000 00

Total projected budget S

PROJECT/EVENT DESCRIPTION: Be concise and complete; attach supporting information if needed.

See Attached

What do you hope to accomplish, how it will be done and specifically how the grant funds will be used

See Attached

Explain how your project will bring visitors to or provide a positive and sustainable economic impact on Aitkin County

See Attached

List target audience: Ages 0 to end of life

How many people usually attend this project/event? The lVarket and Music is a new event thai we belteve will draw new
poeple to the Farmer's Market and Terrace that are unable to attend
the markets on Saturdays

lf awarded, how many incremental visitors do you hope to attract?
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4. PROJECT BUDGET: in the space below, provide a budget for the entire event.

Category Grant Funds Applicant Funds Total

TOTALS

Contact Signature:

Name Date:
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Application for Aitkin County Business Development & Recreation
Grant PfOgfam January L,zA2S- December tt,Z0z5

Grant requests should be submitted by EMAIL to:
nrark. ieffers@co.aitki n.mn. us, subject line: BD&R2025 or
by mail to:

Mark Jeffers
Aitkin County Government Center
307 2nd Street NW Room 316
Aitkin, MN 56431

2. Funding recommendations will be considered at the regularly scheduled monthly meeting of the Aitkin County
Fconomic Development Committee. Application deadline is May 31, 2025.
3. Committee recomrnendations will be submitted to the Aitkin County Board of Commissioners for final approval.
4. The purpose of this grant fund is to leverage county funds, private funds, and volunteer efforts to enhance small
business development activities in Aitkin County, with a focus on increasing sustained tourism and recreational
events. Organizations may apply individually or submit a joint application, To demonstrate their commitment to
the grant request, organizations muit provide a L:1 match of funds in good faith. The Aitkin County Board of
Commissioners has approved this funding to be used directly for the benefit of the Aitkin county community
through the Aitkin County Business Development & Recreation Grant.

PROGRAM INFORMATION

Project/Event Name: Sampaguita Community Fngagement

Date(s| of Project/Event: June 2025-May 2026

Lr::tior-r rf PrcjectfEvent; Organization/Community Name: Sampaguita - Aitkin, MN

Person in Charge of Project:

Richard Lupu

Organization Mailing Address {Street Name or P.O. Box or Route and Box S and City and Zip Code}:

Mailing Address: 204 Minnesota Ave N, Aitkin, MN 55431

Contact Person's Phone #: 763-37A-5452

Contact Person's Email: rmlupu@gmail.com

Descriptionlfocusfpurpose of your organization:

Sampaguita is a community-focused arts and retailspace built around the idea of a 'Third Place"-a welcoming

environment outside of home and work where people can gather, connect, and feel a sense of belonging. lnspired by

the work of Ray Oldenburg, we created Sampaguita as a space vrhere pel3l: z"e frea r.2 t'.'tt ge-\.:ilt .?, 'i n!.-... '/6

expectations, or the need to buy or do anything.

Ai crnnrcrrifr, rnmmrrnilw f1,'n31 fir51 \ru6 hnct.^n.artq, art chnrr5, rlrcce<, :lr'"!ppet peffOfmanceS, and infofmal

gatherings-all deSigned {6 cnrnrrDc- rraari;iht, Tanno*ina,:nrt ran..or<:+i^n nr_,r rar-il €n--- ;. intanri-n2lh.

APPTICANT INFORMATION
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integrated into the environment: everything from the furniture to the artwork is for sale, creating a living gallery

where people can experience the arts in an immersive, relaxed setting.

More than a business, Sampaguita is an ever-evolving hub for the arts-a place where people can show up as they

are, expiore at their own pace, and feel truly welcome.

FUNDING:

Amount requested from Aitkin County S 2000.00

(Minimum $100'00, maximum request is 2,000.00). The Economic Development Committee may recommend to the

Board of Commissioners to increase or decrease the amount awarded at their discretion. The Aitkin County Board of

Commissioners grants the final approval for funding.

Amount of your organization's match $ ZO00.0O +

Total projected budget $ +,OOO.OO +

PROJECT/EVENT DESCRIPTION: Be concise and complete; attach supporting information if needed.

Between June 2025 and Mav 2026, Samoasuita will host 6 live oerformances. averasins 2 shows oer month.
line and on

lndigenous adists,_inmigrants, seniors, and Veterans.
Grant funds will be used to promote the events. oav nerformers. and cover essential production and ooeratins
expenses. Performances will take place in Sampaquita,s listening room, a welpoming, communitv-centered space
desiRned to foster connectiof, creativitv, and cultural exchange. The goal is to offer accessible, high-qualit'/
programming that supports regional ta.lelt and strenglhens community ties.

What do you hope to accomplish, how it will be done and specifiically how the grant funds will be used,
Our Aoal is to strengthen comnlunitv connection through inclqsive. high-qualitv live performances that spotlight
local and repional talent. Bv featurins musicians from rse backsrounds-includins lndi arttsts.
immiFrants, leniors. and Veterans*we aim to crea
and insoired.

The oroiect will be-carried out bv hosting 2--3 performances per month between Jung 2025 and May ?02G in
5amQaRuita's listening room, These events will ranqe from acoustic sets to experimental acts.. providing a platform
for both emersins and established musicians. All events be open to the oublic. with a focus on accessibilitv and
creatins a wplrom environment for arrdicnrps nf all
Grant funds wlll be used in three kev areas:

a

a

Arlict Fpcs: Fn<rrrins for ell nsrfnrmcrs
Promotion: Coverine for eraphic desien. printed materials, disital ads- a outreach to aftract
diverse audien

. oFerationl and llsspitalitv: Supporting expenses such as set up, cleaning supplies, green room supplies
and tealcoffee/water for guests.

Bv suDoortinH this oroiect, the grant will help sustain a vital creative space while amplifving the voices and stories
of urhothose work in nr rr rppinn

Explain how your project will bring visitors to or provide a positive and sustainable economic impact on Aitkin
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This oroiect will bring consistent cultural programming to Aitkin Countv. drawing both residents and visitors
to the area. 8v hosting 24-36 performances over the course of a vear. we will create recurring opportunities
for people to attend live events, shoq local, and dine out-benefitine surroundine sm;[ businessei
SamPaEuita's uni0ue blend of live music, retail. and communitv qatherine attracts a broad audience from
across the region. especiallv those seeking authentic, small-town experiences centered around art and
culture. Visitors often make a dav or weekend trip out of performances. s;neratine additional foot traffic fo{
restaurants, shops, gas st3tions, and lodginq in the area.

We

monev circulatin9 within the*countv but also helps position Aitkln as a vibrant. welcomine place for artists
and audiences alike-laving the foundation for long-term cultural tourism and economic sustainabilitv.

list target audience
r Local residents of all ages seeking community events and cultural enrichment. Regional visitors from surrounding towns and rural areas
r Music lovers interested in intimate, high-quality live performances
. Suppofters of local and independent artists
r Seniors and retirees looking for accessible, welcoming social experienceso lndigenous community members and cultural supporters
r lmmigrants and multicultural audiences
r Artists, creatives, and musicians seeking connection and inspiration
. Tourists and weekend visitors exploring unique experiences in Aitkin countyo Families looking for inclusive, intergenerational events

How many people usually atttend this project/event?
Approximately 1300-2000 annually

lf awarded, how many incremental visitors do you hope to attract?
Each event has 20-60 participants

4. PRoJEcr BUDGET: in the space below, provide a budget for the entire event.

a

a

a

Category Grant Funds Applicant Funds Total

Artist Fees s1600 $3200 $4800
Branded Materials (flyers
and graphic design)

52Oo s280 s480

Hospitality supplies

{water, cleaning supplies,
etc)

Szoo S2oo s400

TOTALS $2ooo 53680 5s,680
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Application for Aitkin County Business Development & Recreation Grant Program
January L,2025 - December3L,2O25

L. Grant requests should be submitted by EMAIL to:
mark.ieffers@co.aitkin. m n.us, subject line: BD&R2025 or
by mailto:

Mark Jeffers
Aitkin County Government Center

307 znd Street NW, Room 316
Aitkin, MN 55431

2. Funding recommendations will be considered at the regularly scheduled monthly meeting of the Aitkin County
Economic Development Committee. Application deadline is May 31,2025.

3. Committee recommendations will be submitted to the Aitkin County Board of Commissioners for final approval.
4. The purpose of this grant fund is to leverage county funds, private funds, and volunteer efforts to enhance small

business development activities in Aitkin County, with a focus on increasing sustained tourism and recreational
events. Organizations may apply individually or submit a joint application. To demonstrate their commitment to the
grant request, organizations must provide a 1:1 match of funds in good faith. The Aitkin County Board of
Commissioners has approved this funding to be used directly for the benefit of the Aitkin County community
through the Aitkin County Business Development & Recreation Grant.

PROGRAM INFORMATION

Project/Event Name:

Date(s) of Project/Event:

Location of Project/Event:

Organization/Com mun ity Name:

Person in Charge of Project:

STAY: Walk, Run, & Rally

8/2/2s

Aitkin

Committee for the Awareness & Prevention of Suicide

Stacey Durgin Smith

Organization Mailing Address (Street Name or P.O. Box or Route and Box f and City and Zip Code):

CAPS c/o Stacey Durgin Smith
Aitkin County Health & Human Services

204 1't Street NE

Aitkin, MN 56431

Contact Person's Phone #: 2L8-927-7224

Contact Person's Email: stacev.durqin@aitkincountvmn.gov

Description/focus/pu rpose of your organization :

Reduce stigma, increase access to resources, encourage help-seeking behaviors, and develop, implement or coordinate

education regarding the risks and warning signs and responding to a mental health crisis.

APPLICANT INFORMATION
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FUNDING:

Amount requested from Aitkin County S 1,530.00

(Minimum S100.00, maximum request is 2,000.00). The Economic Development Committee may recommend to the Board of Commissioners to increase or
decreasetheamountawardedattheirdiscretion. TheAitkinCountyBoardofCommissionersgrantsthefinalapprovalforfunding.

Amount of your organization's match S1,sso.oo

Total projected budget s3,o8o.oo

PROJECT/EVENT DESCRIPTION: Be concise and complete; attach supporting information if needed

What do you hope to accomplish, how it will be done, and specifically how the grant funds will be used.

The Committee for the Awareness and Prevention of Suicide will be conducting its 2nd Annual STAY: Walk, Run, & Rally. We will be

kicking off Riverboat Days in support of the Aitkin Chamber of Commerce. We have re-routed our Color Walk & Run for Life to end

downtown, to educate participants aboutthe Petals of Peace drop-in and resource center, and to bring participants into
downtown Aitkin, to Riverboat Days and the Ripplesippi music fest. Our resource vendors will be joining those who have

responded to the Chamber's invitation, lined up in front of Petals of Peace, so that they can be identified by walkers and runners,
and so that those who have come down for Riverboat Days will have the opportunity to learn about local resources that support
mental health and/or support those having a mental health crisis. Additionally, our speakers will be presenting from The Terrace

stage in downtown Aitkin, reaching more people and providing education.

Grant funds will be used to purchase t-shirts for walkers and runners and for volunteers. We do not want anyone to be limited and

unable to participate, so there is no charge for participation in the walk/run. Therefore, we do not have automatic coverage of the
cost of the shirts, colors, speakers, etc. We ask for participants to donate what they can.

Explain how your project will bring visitors to or provide a positive and sustainable economic impact on Aitkin County.

People attend suicide prevention walk/runs to show their support for the effort. Other people look for opportunities to participate

in any kind of run. We had over 100 walkers/runners for the first event. Participants were from all over the county and outside of
the county. These people will be pulled into downtown Aitkin, where they can join Riverboat Days festivities enjoy the Ripplesippi
Music Fest, and support businesses in downtown Aitkin.

List target audience:
Our target audience is anyone who is suffering from a mental illness or enduring suicide ideation, their friends and family members,

their providers, and anyone who touches their lives.

How many people usually attend this project/event?
During the first year, 180 people participated in this event, including walkers, runners, vendors, and volunteers

lf awarded, how many incremental visitors do you hope to attract?
We would like to see the number of persons reached through the event increase by l0% each year
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4. PROJECT BUDGET: in the space below, provide a budget for the entire event.

Category Grant Funds Applicant Funds Total

Econ Grant Funds CAPS Funds Totat Fuds

Advertising

Posts $ 200.00 $ 200.00

Advertising : Reg V+ $ 600.00 $ 600.00

Ratty

Music for Watk/Ratty (Mike & Jan) $ 100.00 $ 100.00

Speaker for Watk/Ratty $ 300.00 $ 250.00

Volunteer T-shirts $ 200.00 $ 200.00

Vendor Fair-Misc $ 50.00 $ 50.00

Watk/Run Suppties:

Bibs $ 30.00 $ 30.00

Goggtes $ 300.00 $ 300.00

Event T-shirts $ 1,000.00 $ 1,ooo.oo

Refreshments (bananas, granota bars,

etc.)
$ 200.00 $ 200.00

Misc Suppties $ 100.00 $ 100.00

TOTALBUDGET $ 1,530.00 $ 1,550.00 $ 3,o3o.oo

Contact Signature

Stau4 Dunq4), Sh4-UName
U

Date: 5129125
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Application for Aitkin County Business Development & Recreation Grant Program
January L,2025 - December3L,2O25

1. Grant requests should be submitted by EMAIL to:
mark. ieffers@cgaitkin.mn, us, subject line: BD&R2025 or
by mailto:

Mark Jeffers
Aitkin County Government Center
307 znd Sileet NW, Room 316

Aitkin, MN 56431
2. Funding recommendations will be considered at the regularly scheduled monthly meeting of the Aitkin County

Economic Development Committee. Application deadline is May 31,2025.
3. Committee recommendations will be submitted to the Aitkin County Board of Commissioners for final approval.

4. The purpose of this grant fund is to leverage county funds, private funds, and volunteer efforts to enhance small

business development activities in Aitkin County, with a focus on increasing sustained tourism and recreational

events. Organizations may apply individually or submit a joint application. To demonstrate their commitment to the
grant request, organizations must provide a 1:1 match of funds in good faith. The Aitkin County Board of
Commissioners has approved this funding to be used directly for the benefit of the Aitkin County community

through the Aitkin County Business Development & Recreation Grant.

PROGRAM INFORMATION

Proiect/Event Name: Kids Day & Disabled Dayon the Range

Date(s) of Project/Event: Weekend of August 9,2025

Location of Project/Event: Forgotten Heroes Ranges & Retreat, 23796 450th St, McGregor, MN

Organization/Community Name: Forgotten Heroes Ranges & Retreat

person in charge of project: Brenda Evancevich, Vice PresidentlOperations Director

Organization Mailing Address (Street Name or P.O. Box or Route and Box f and City and Zip Code):

PO Box 405, McGregor, MN 55760

Contact Person's Phone S: 218-294-2588

Contact Person's gmail: bgeS@frontiernet.net

Descriptionfocus/purpose of your organization :

We are building an outdoor recreation area, Vet CenteriCommunity Center for disabled veterans, law enforcement,
first responders and any citizen who is disabled will be able to use for free. Able bodied citizens will also be allowed
to use it for a free will donation of any kind.

APPTICANT INFORMATION
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FUNDING:

Amount requested from Aitkin County 5 e,000.00
{winimum S100.00, maximum request is 2,000.00). The Economic Development Committee may recommend to the Board of Commissioners to increase or

decrease the amount awarded at their discretion. The Aitkin County Board of commissioners grants the final approval for funding.

Amount of your organization's match 5 5,000.00

Total projected budget S Z,OOO.OO

PROJECr/EVENT DESCRIPTION: Be concise and complete; attach supporting information if needed.

We are having a weekend at Forgotten Heroes Ranges & Retreat (FHRR) this summer - Kids Day and Disabled Day

on the Range. We will provide kids and disabled individuals an opportunitv to experience the outdoor activities in a safe

io ^fF6rart ol hll^\ /^ncf ln all rrrhn allanrl

What do you hope to accomplish, how it will be done and specifically how the grant funds will be used.

Our goal is to allow all who attend a relaxing, enjoyable and informative day to experience the outdoors and to showcase

what FHRR and Aitkin County has to offer, not only to able-bodied individuals but disabled as well. One of our goals is to

to coordinate with handicao industrv corporations to oartake at FHRR for a wav to imorove the disabled individual's

quallty of life. lf awarded, the grant, funds will be used for advertisement and promotion and to help offset some of the
expenses for the event, i.e. game rentals,handicap aids such as mafting, etc.

Explain how your project will bring visitors to or provide a positive and sustainable economic impact on Aitkin County.

This event will brinq handicap individuals and children from thouohout the reqion and promote what Aitkin Cou nty has

to offer. tnus promoting ble-bodied. FHRR

brought rePeated
business to local hotels, restburants, gyms, gas stations, etc. Our events are attracting 200-300 people from outside the
area at our fundraising events. Peopl-e- are slarting to notice Aitkin County and are coming back to visit.

List target audience:

For this event, we are targeting kids of all ages, their parents and any individual who is disabled, no matter what their
age.

How many people usually attend this project/event?

As this is our first event of either kind, we are unsure of this. However, we have already received a lot of interest at
our other events which have been attended by 200-300 people and growing each time.
lf awarded, how many incremental visitors do you hope to attract?

Our goal is to attract 1500 people or more. Each event is growing in numbers and is bringing attention to not only 
.

FHRR but to Aitkin County'and what we have to offer for thbse who are able-bodied and more importantly, those who
are disabled. Our goal isio make Aitkin County the destination for a population of citizens who have been overlooked
by society, the disabled. When FHRR is completed, we will be the only place like this in the United States. Atikin County
will definitely be "Naturally Better"...for ALL.
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4. PROJECT BUDGET: in the space below, provide a budget for the entire event.

category Grant Funds Applicant Funds Total

Snacks & Beveraqes {water. etc) s1.000_00 $1.200.00
Advertisinq & Marketinq 500.00 900.00 1,400.00

S c 400.00 1,000.00 1,400.00
Prizes/Awards z00.utl 6UU.UU

,I,UUU,UU

Slte Hrep/tvenl Kentals 1 tents, taole s, etc, /UU.UU 'l 
,JUU.UU Z,UUU.UU

TOTATS 6^ 
^^^ 

AA alr F AAA AA .lirnn^nA

Contact

Name Brenda Evancevich

sisn tur"qfirq-*\2(^ E*,^...r?A

Dater 513012025
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Department of the Treasury
Intirnal Revenue Service
Tax Exempt and Government Entities
P.O. Box 2508
Cincinnati, OH 45247

FORGOTTEN HEROES RANGES AND RETREAT
C/O BRET SAMPLE
23796 45OTH STREET
MCGRECOR., MN 55760

Date:

02t2812022
Employsr lD number:

87-2167163
Psrson to contact:
Name: D. Trimble
lD number:31309
Telephone: (877) 829-5500

Acoounting period ending:

December 31

Public charlty status:

50s(aX2)
Form 990 / 990-EZ, 990-N regulred:

Yes
Effectivs date of €xemption:

Augu-sJ.:1.2.2021 -
Gontrtbutlon deductlblllly:

Yes
Addendum applies:

No
DLN:

26053642009201

Dear Applicant:

Wete pleased to tell you we determined you're exempt from federal income tax under Intemal Revenue Code

(iRC) Section 501(c)(3). Donors can deduct contributions they make to you under IRC Section 170. You're also

qualified to receive tax deductible bequests, devises, tansfers or gifts under Section 2A55,21A6, or 2522. This

letter could help resolve questions on your exempt status. Please keep it for your records.

Organizations exenpt under IRC Section 501(cX3) are fur&Er classified as either public charities or private

foundatioas. We determined youte a public charity under the IRC Sestion listed at the top of this letter.

if we indicated at the top of this letter tbat..vou're required to file Form 990/99A-EZ/990-N, our records show

you're required to file an annual information return (Form 990 or For:n 990-EZ) or electonic notice (Form

990-N, the e-Postcard). If you don't file a required return or notice for three consecutive years' your exempt
- -status-wiii be aritofiii{ticaiiy rewlked.

If we indicated at the top of this leffer that an addendun applies, the enclosed addendum is an integral part of
this letter.

For important inforuration about your responsibilities as a tax-exempt organization, go to www.irs.gov/charities-

Enter'i4Z2l-PC" in the search bar to vievri Publication 4?21fC, Compliance Guide foi 501(c)(3) Public

Charities, which describes your recordkeeping, reporting and disclo$re requirements.

Sincerely,

e*/Asu a'- awt6*
Stephen A. Martin
Director, Exempt Organizations

Rulings and Agreements

Letter 947 {Rev, 2-2OZg,
Catalog Number 35152P
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PROGRAM INFORMATION

Project/Event Name: Aitkin Eats

Date(s) of Project/Event: June - December 2025

Location of Project/Event: Aitkin County (County-wide)

Organization/Gommunity Name: Ctear La ke Ga rdens

Person in Charge of Project: Kettey Rajata

Organization Maiting Address: 31213 292ndSt. Aitkin, MN 56431

Contact Person's Phone #: 7 07 -331-6850

Contact Person's Email: ctea rta kega rdens@gma i [.com

Descri ption/focu s/pu rpose of you r orga n ization :

Ctear Lake Gardens (CLG) is a smat[ business in the Glen Township of Aitkin County. We

operate a 2-person,2-acre sustainable farm that grows vegetabtes, fruit, herbs and

ftowers. We setl our goods directty to the pubtic at the Aitkin Farmer's Market and onsite

Farmstand, as well as selting whotesate to [ocal restaurants, institutions and retaiters via

the Aitkin Food Hub.

FUNDING: Amount requested from Aitkin County $1,350

Amount of your organization's match $1,400

Totat projected budget $2,750

Project Description:

Aitkin Eats is a marketing and pubtic education program to hetp devetop our locaI food

system and buitd economic retationships between farms, restaurants and the

pubtic. Using art from [oca[ artists, we witl devetop a series of attractive postcards to

hightight seasonaI menu speciats served at locaI restaurants, sourced from locaI farms.

The postcards witl be free to the restaurants to hetp promote their locat, seasonal dishes to

the pubtic. We pil,oted the Aitkin Eats program in May devetoping the first three postcards

for mixed greens, asparagus and herbs. The Beanery is the first eatery to launch the



initiative with mixed greens specials on their menu. The art was created by artist Rita

Fortunato and printed by Tidhotm Printing - fanning the economic muttiptier effect. We

have atso incorporated Aitkin Eats into the Find Food Aitkin County website:

https://findfoodaitkincounty.org/aitkin-eats/ Here you can see some of the farms and

restaurants we expect to participate. This project is in cottaboration with Aitkin Publ,ic

Heatth, the Aitkin Food Hub and Farmer's Market.

What do you hope to accomptish, how it witl, be done and specificatty how the grant

funds witl, be used.

We hope to buitd stronger economic relationships between farms, restaurants and the
pubtic. This program aims to hetp farmers se[[ what's in season to the restaurants,

encourage restaurants to create menu speciats with those ingredients, and inspire the
pubtic to eat tocatLy grown and produced food to support the restaurants and farmers. We

know there is a lot of opportunity in Aitkin to grow the [oca[ food system and believe this
marketing program can hetp catatyze these retationships for a healthier poputation in Aitkin

County.

Grant funds witL be used to pay for the artwork, design, and printing of the postcard series.

Expl,ain how your project wil,t bring visitors to or provide a positive and sustainable
economic impact on Aitkin County

Our hope is to make Aitkin an even greater ptace to eat. Many peopl.e are looking for heatthy

food choices and this program can hetp our restaurants further their reputation as "farm to

tabte" eateries. This program may draw visitors from Crow Wing and neighboring counties

and entice Aitkin residents to trave[ to other parts of our county for [oca[ dining

experiences.

As mentioned, the undertying goaI of this project is to buil,d and strengthen the economic

retationships between farms, restaurants and the publ,ic. lf awarded, atl of the funds woutd

be used to pay other Aitkin County businesses. We atso tike that this marketing program

witl, be free to the participating restaurants.



List target audience:

People who Like to dine out.

People who are seeking healthier food choices.

Peopte who choose to spend their money Local,ty.

How many peopte usuatty attend this project/event?

At this time we expect at least 6 farms andT restaurants to participate in the program. We

hope these numbers grow as the project gains traction. We hope that 5% of diners choose

the tocaI menu speciat, and that that number witl grow as wett.

lf awarded, how many incrementatvisitors do you hope to attract?

300 in 2025

PROJECT BUDGET:

Category Grant Funds Appl,icant Funds TotaI

Artwork 4s0

Design 250

Printing 900

Web Design 300

Marketing &

Outreach

600



Partnership

Coordination

250

TOTAL 1 350 1400 2,750

Contact Signature:

Name: Kettey Rajata, co-owner Ctear Lake Gardens

Date:5131125
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